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HIERARCHY BREAKDOWN

1. Account: top-most level

2. Property: website, mobile application, or 
device. When you add a property analytics 
generates a unique tracking code for you.

3. Views: Access to reports. Within one property 
you may want to see:

• one view of all the data for www.example.com

• one view of only AdWords traffic to 
www.example.com

• one view of only traffic to a subdomain like 
www.sales.example.com

4. Users and permissions: you can add users at 
the account, property, or view level and you 
can restrict access at each level

Account
Users

Property

View View

http://www.sales.example.com/
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GETTING STARTED WITH GOOGLE ANALYTICS

1. analytics.google.com

2. Sign up for your Google Analytics account
• Name for your Account

• Name for your website

• Need your website URL

• Time Zone

• Industry
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GETTING STARTED WITH GOOGLE ANALYTICS



5

STEP 1: READY YOUR WEBSITE

• GA tracking code on all pages of your 
website (even checkout page!) 

• Make sure you don’t have two 
instances of the same code on the 
same page
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STEP 2: LINK OTHER GOOGLE PROPERTIES
Search Console

Google Search Console is 
a free service offered by 
Google that helps you 
monitor and maintain 
your site's presence in 
Google Search results. 

It shows the keywords 
folks are searching where 
your site shows up in 
search results. It tells your 
position in the search 
results and clicks.
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STEP 2: LINK OTHER GOOGLE PROPERTIES
Connecting Search Console with Google Analytics
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STEP 2: LINK OTHER GOOGLE PROPERTIES
Connecting Search Console with Google Analytics
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STEP 2: LINK OTHER GOOGLE PROPERTIES
Connecting Search Console with Google Analytics
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STEP 2: LINK OTHER GOOGLE PROPERTIES
Connecting Google Ads with Google Analytics 
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STEP 2: LINK OTHER GOOGLE PROPERTIES
Google Ads
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STEP 3: START TRACKING CAMPAIGNS

• Track external traffic by appending 

UTM parameters to URLs (https://ga-

dev-tools.appspot.com/campaign-url-

builder/)

• Email campaigns

• 3rd party campaigns

• Non-Google Ads
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STEP 3: TRACK CAMPAIGNS
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STEP 4: SET GOALS
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STEP 4: SET GOALS

• Destination: user reaches a specified 
web page or app screen

• Duration: user spends specified 
amount of time on site or app

• Pages/Screens per session: user views 
specified number of pages or screens

• Event: user conducts a specified action, 
like viewing a video
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STEP 4: SET GOALS
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STEP 4: SET GOALS
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STEP 4: SET GOALS
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STEP 5: ENABLE ECOMMERCE
Only relevant if you have an ecommerce site
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STEP 5: ENABLE ECOMMERCE
Only relevant if you have an ecommerce site
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STEP 6: ENABLE EXTRAS
Site Search
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STEP 6: ENABLE EXTRAS
Site Search

www.test.com/example.php?q=keyword

q
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STEP 6: ENABLE EXTRAS
Site Search
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STEP 6: ENABLE EXTRAS
Site Search
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STEP 6: ENABLE EXTRAS
Demographics
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STEP 6: ENABLE EXTRAS
Demographics
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STEP 6: ENABLE EXTRAS
Demographics
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STEP 6: ENABLE EXTRAS
Demographics



QUESTIONS?

14399 Penrose Pl #450, Chantilly, VA 20151

(877) 521-7448

info@whereoware.com

Contact us:

facebook.com/whereoware

@whereoware

Follow us on:

We’re here to help. 
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