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ABOUT US

20 years of experience

Marketing Automation
* Personalized Websites
* Cloud-based Solutions
* Mobile Applications
 Data Integration

* Analytics

« SEO/PPC
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AGENDA

® What is Google Analytics?

® LearnthelLingo

® Analyze and Use Actionable Data

@ Tips+ Tricks

e Takeaways
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WHAT IS GOOGLE ANALYTICS?

Users Revenue Conversion Rate Sessions Active Users right now

25K S75K 4.6% 37K

139.2% 138.7% 153.8% 142.6%
vs last 7 days

10K

8K

“Google Analytics is a freemium web
analytics service offered by Google

L6

that tracks and reports website
traffic.”

4K

2K

/page-not-found/

06 07 08 09 10 11 12
Nov
Last 7 days = AUDIENCE QVERVIEW > REAL-TIME REPORT »
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SESSIONS VS USERS

Google Analytics Home

Users Sessions Bounce Rate Session Duration
1.5K 1.8K 70.13% Tm 32s
. ::.j:tvb - 11.5% 10.6% +23%
'H‘ Users
00
'Hln\ Sessions

0

26 27 28 29 30 31 01
Oct Mow

Last 7 days = AUDIENCE OVERVIEW >
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ACQUISITION

DIRECT ORGANIC SEARCH REFERRAL
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Marketplace v

€ @ www.website.com|

GO O g I €  whereoware 4§ Q Whereoware, IBM Marketing Experts

All Shopping Maps News Images More Settings Tools

http://www.website.com/ — Visit

About 249,000 results (0.36 seconds) .
Whereoware, IBM Marketing Experts

Digital Agency, D.C. | Whereoware v e ize the IBM Mark

www. whereoware.com/about/ ¥ < a artner of the Ye: ners (201
Find out more about Whereoware, digital agency, with over 15 years of experience.

Careers Pre-Sales Engineer

Do you live for all things digital? Do Pre-Sales Engineer. Whereoware is an
you dissect brand ... award winning, fun and ...

£ www.website.com

Search for www.website.com with:

G

More results from whereoware.com »

PAID SEARCH SOCIAL

Alyson Hunter « 1st i
Director of Marketing at Whereoware
O sd

Salesforce.com Hear from our analytics expert James Guitard on how to better use Google
Analytics to measure your #marketing and #website success. Save your spot:
https://Inkd.in/evP5bbn #googleanalytics

| www.salesforce.com/ ~ |
“_\_uT-_l____ . From Small Business to Enterprise, Companies Trust the #1 Business App. Find and Nurture
Leads. Support Every Customer. Convert Leads Faster. Build Custom Apps. Services: Sell, DON'T MISS OUR 20 MINUTE WEBINAR:

Service, Market, Connect. ; GOOGLE ANALYTICS 101
*-"‘W *
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BOUNCE RATE

Page

/shopping-cart/

/checkout/

/

L
L
L

/checkout-login/

Pageviews

346,279

% of Total: 100.00%
(346,279)

29,678 (3.57%)
14,812 (1.28%)
12,086 (3.49%)
10,773 (3.11%)
8,280 (2.39%)
6,446 (1.86%)
6,446 (1.86%)

5,292 (1.53%)

3,640 (1.05%)

3,566 (1.03%)

& Unique Pageviews

247,757

% of Total: 100.00%
(247,757)

7230 (292%)
9346 (3.77%)
8632 (348%)
6,770 (273%)
5680 (220%)
4649 (1.88%)
2,980
3,475

2,624

2,487

Avg. Time on Page

00:00:40
Avg for View: 00:00:40
(0.00%)

00:00:35
00:00:42
00:00:35
00:00:53
00:00:38
00:00:13
00:00:20
00:00:13

00:00:19

00:00:44

Entrances

40,125

% of Total: 100.00%
(40,125)

1,279 (3.19%)
137 (0.34%)
6,765 (16.86%)
2516 (6.27%)
602 (150%)
616 (1.54%)
68 (0.17%)
86 (0.21%)

11 (0.03%)

1,029

Bounce Rate

34.87%
Avg for View: 34.87%
(0.00%)

40.22%
49.64%
12.21%
41.21%
39.70%
14.01%
52.94%
47.67%

18.18%

43.48%

% Exit

11.59%
Avg for View: 11.59%
(0.00%)

7.48%
4.46%
13.78%
19.17%
11.93%
4.75%
3.60%
3.46%

0.63%

22.46%

Page Value

$9.80

% of Total: 103.42%
($9.48)

$10.63(108.42%)
$29.75(303.52%)
$4.33 (44.19%)
$3.68 (37.50%)
$4.14 (42.27%)
$3.68 (37.51%)
$19.67(200.60%)

$5.07 (51.74%)

$4.64 (47.29%)
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ACTIONABLE DATA




REPORTS

Measuring Performance

5 Report Categories
Al Analytics
P Realtime Current “Snapshot” of activity
, BB ctomization Audience Who is visiting? Demographics, Interests, Geolocation,
Device Type
N - Acquisition What channels are driving traffic? Search, Social,
Referral, Email, Paid Ads
» 3  Audience
Behavior How is my site performing? Top pages, Site speed,

» >+ Acquisition
Search terms

+ B) Behavior . L. . .
Conversions How many visitors are completing goals like product

purchase or registration?

» M Conversions
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REALTIME REPORTS

What'’s Happening Right Now?

Search reports and help

Q
A HOME

BE  CUSTOMIZATION

Reports

(© REAL-TIME

Overview

Locations

Traffic Sources

Content

Events

Conversions

WHEREOWARE

Overview
Pageviews
R|gh't now Per minute
e —
75
L]
— e
—-— - -
active users on site 50 - - -
B MOBILE M DESKTOP M TABLET =
25
-26 min -21 min -16 min -11 min

Top Referrals: Top Active Pages:

Create Shortcut 5574 ®F

Per second

n

AL i I- (! ! I 1 !!!!II lI R II I l 5 !
. hﬁ -gc I iihs rrrl | i | -G g,c i i 'L.e.

Source Active Users J Active Page
1. docvieweryandex.ru 1 1.  [search/
2 (4
Top Social Traffic:
3 I
Source Active Users J
+« I
1. Facebook 2

Active Users &

7

11.43%

10.00%

5.71%

5.71%

2.86%




DEMOGRAPHICS AND INTERESTS

Who are your visitors?

Age
30%
~ 3 Audience

Overview
20%

Active Users

Lifetime Value®™™
10%

Cohort Analysis

BETA

Audiences

0%
User Explorer 18-24 25.34
P Affinity Category (reach)
4.60%
* Interests —

3.93% —
3.46% E—
3.36% ]
3% — |
2.96% =
2.80% ==
2.78% =
2.78% o]

WHEREOWARE

27 68% of total users

35-44 45-54 55-64 65+

32.97% of total users

Food & Dining/Cooking Enthusiasts/30 Minute Chefs
Shoppers/Value Shoppers

Lifestyles & Hobbies/Family-Focused

Home & Garden/Home Decor Enthusiasts
Shoppers/Bargain Hunters

Shoppers/Shopaholics

Lifestyles & Hobbies/Fashionistas

Shoppers/Shoppers by Store Type/Department Store
Shoppers

Media & Entertainment/Book Lovers

Gender

78.14% of total users

M female B male

In-Market Segment

5.23%
3.69%
2.94%
2.77%
2.27%

2.25%

2.02%

1.90%

31.87% of total users

Home & Garden/Home Decor

Home & Garden/Home Furnishings
Apparel & Accessories/Women's Apparel
Apparel & Accessories

Travel/Hotels & Accommodations

Real Estate/Residential Properties/Residential
Properties (For Sale)

Real Estate/Residential Properties/Residential
Properties (For Sale)/Houses (For Sale)/Preowned
Houses (Faor Sale)

Home & Garden/Home & Garden Services




GEO

Where are your visitors located?

~ 3 Audience
Overview
Active Users

Lifetime Value®™™

Cohort Analysis
BETA

Audiences
User Explorer
» Demographics
* Interests
* Geo

Language

| Location |
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GEO

Where are your visitors located?

Acquisition Behavior Conversions = eCommerce -
Country

Users 4 Mew Users Sessions Bounce Rate = Pages | Session Avg. Session Duration Transactions Revenue
40,224 33,154 52,206 42.91% 4.41 00:02:54 143 $40,186.56
% of Total: 100.00% % of Total: 100.00% % of Total: 100.00% Avg for View: 42.91% Avg for View: 4.41 Avg for View: 00:02:54 % of Total: 100.00% % of Total: 100.00%
{40,224) {33,154) (52,206) (0.00%) (0.00%) (0.00%) (143) (34D0,186.56)
B United States 29,356 (72.74%) 23788 (71.75%) 38,689 (74.11%) 47.90% 4.64 00:03:03 141 (98.60%) 539.452.67 (98.17%)
[*1 Canada 1,746 (4.33%) 1,362 (411%) 2402 (460%) 47 B4% 376 00:02:54 0 (0.00%) 50.00 (0D.00%)
= India 1,519 (3.76%) 1433 (432%) 1,675 (3.21%) 47 40% 2.88 00:01:21 0 (0.00%) 50.00 (0D.00%)
B Australia 761 (1.89%) 659 [1.99%) 06 [(1.74%) 48 34% 3.57 00:02:09 0 (0.00%) 50.00 (0D.00%)
®| Japan 451 (1.12%) 339 (1.02%) 558 (1.07%) 46.95% 4,58 00:02:50 0 (0.00%) $0.00 (0.00%)
gla United Kingdom 450 (1.12%) 399 (1.20%) 508 (0.97%) 51.18% 2.96 00:01:44 0 (0.00%) $0.00 (0.00%)
A Philippines 397 (0.98%) 360 (1.09%) 456  (0.87%) 46.93% 3.26 00:02:03 0 (0.00%) $0.00 (0.00%)
0:0 Mexico 259 (D.64%) 170 (0.51%) 381 (0.73%) 37.01% 5.52 00:03:35 0 (0.00%) $0.00 (0.00%)
EE Malaysia 244 (0.60%) 225 (0.68%) 261  (0.50%) 31.34% 3.05 00:02:07 1 (0.70%) 5175.94 (0.44%)
Sweden 205 (0.51%) 180 (0.54%) 247  (0.47%) 49.80% 3.62 00:02:00 0 (0.00%) $0.00 (0.00%)
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GEO

Where are your visitors located?

~ 2  Audience

Overview
Active Users

Lifetime Valug®™™

Cohort Analysis

BETA

Audiences
User Explorer
* Demographics
* Interests
* Geo

Language

| Location |

WHEREOWARE

67 I 3.2

T

Primary Dimension: Region City Metro Other=

| Secondary dimengion

1. California

2. Texas

3. Florida

- Acquisition

users ©

29,356

% of Totak
72.98% (40,224)

3,211 (10.73%)

207 (6.74%)

1,975 (6.60%)

Mew Users  ~

23,788

% of Totak:
71.75% (33,154)

2,555 (10.74%)

1,641 (6.90%)

1.628 (6.84%)

Behavior

Bounce Rate
Sessions 2

38,689 41.90%
% of Total: | Awvg for View:
74.11% (52,206) 4291%
(-2.35%)
| 4,319 (11.16%) 41.61%
2629 (6.80%) 42 64%
2,534 (6.55%) 40.06%




MOBILE DEVICES

AUDIENCE

Overview

Active Users
Lifetime Value BETA
Cohort Analysis BETA
Audiences NEW
User Explorer
Demographics
Interests

Geo

Behavior
Technology

Mobile

Overview

Devices

WHEREOWARE

Device Category
1. mobile
2. desktop
3. tablet

Acquisition

40,150

% of Total:
100.00% (40,150)

26,254 (65.39%)
9,916 (24.70%)

3,980 (9.91%)

% New Sessions
sessions = ¥

43.88%

Avg for View:
43.82% (0.13%)

40.89%
51.86%

43.74%

New Users

17,617

% of Total:
100.13% (17,594)

10,734 (60.93%)

5,142 (20.19%)

1,741 (0.88%)

Behavior

Bounce Rate

34.87%

Avg for View:
34.87% (0.00%)

37.19%
28.84%

34.57%

Pages /
Session

8.62

Avg for View:
8.62 (0.00%)

7.63
11.31

8.49

Avg. Session
Duration

00:05:04

Avg for View:
00:05:04 (0.00%)

00:04:28
00:06:22

00:05:44

Conversions eCommerce ~

Tamacons e
1,755 $81,087.80 4.37%
% of Total: % of Total: 100.00% Avg for View:

100.00% (1,755) ($81,087.80) 4.37% (0.00%)

846 (48.21%)  $36,305.94 (44.77%) 3.22%
737 (41.09%) | $34,988.94 (43.15%) 7.43%
172 (0.80%) @ $9,792.92 (12.08%) 4.32%




CHANNELS

How visitors are getting to your site

Acquisition Behavior Conversions eCommerce ~
Default Channel Grouping .
= - mmerce =
. % New Sessions Bounce Rate Pages / Avg. Session e Transactions
Sessions New Users Session Duration Revenue
40,150 43.88% 17,617 34.87% 8.62 00:05:04 4.37% 1,755 $81,087.80
% of Total: Avg for View: % of Total: Avg for View: Avg for View: Avg for View: | Avg for View: 4.37% % of Total: % of Total: 100.00%
}' ACQUISITION 100.00% (40,150) | 43.82% (0.13%) 100.13% | 34.87%(0.00%) | 8.62(0.00%) | 00:05:04 (0.00%) (0.00%) | 100.00% (1,755) ($81,087.80)
(17,504)
Overview ] 1. Email 21,052 (52.43%) 34.23% | 7,206 (40.00%) 35.96% 8.19 00:05:00 421% 887 (50.54%)  $40,176.82 (49.55%)
] . i \ . . . . 04 . . . .
v All Traffic 2. Paid Search 5,940 (14.79%) 59.43% | 3,530 (20.04%) 38.38% 8.66 00:04:43 4.53% 269 (15.33%)  $12,960.89 (15.08%)
] 3. Organic Search 3,707 (9.23%) 4597% 1,704 (967%) 28.03% 11.13 00:06:22 5.96% 221 (12.50%) | $10,622.63 (13.10%)
Channels
] 4. (Other) 3,188 (7.94%) 48.31% 1,540 (8.74%) 39.27% 6.05 00:03:17 2.82% 90 (5.13%) $82,724.14 (3.36%)
Treemaps ,
] 5. Direct 2,433 (6.06%) 70.20% 1,708 (9.70%) 40.98% 9.06 00:05:27 5.51% 134 (7.64%) $6,375.91 (7.86%)
Source/Medium [] 6 Referral 2,351 (5.86%) 49.68% 1,168 (6.63%) 20.29% 12.89 00:07:19 540% 127 (7.24%)  $7,116.44 (3.78%)
Referrals 0 7. social 1,471 (3.66%) 51.19% 753 (427%) 26.10% 6.44 00:03:33 1.84% 27 (154%)  $1,110.97 (1.37%)
[J 8. Display 8 (0.02%) 100.00% 8 (0.05%) 12.50% 425 00:01:29 0.00% 0 (0.00%) $0.00 (0.00%)
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Acquisition Behavior
% New Sessions Bounce Rate Pages / Avg. Session

D ¥ Resluses Session Duration

1,808 77.60% 1,403 72.57% 1.96 00:01:23

% of Total: Avg for View: % of Total: Avg for View: Avg for View: Avg for View:
100.00% (1,808) 77.60% (0.00%) 100.00% (1,403) 72.57% (0.00%) 1.96 (0.00%) | 00:01:23 (0.00%)

1. New Visitor 1,403 (77.60%) 100.00%  1,403(100.00%) 78.26% 1.78 00:01:07
~ 2 Audience
2. Returning Visitor 405 (22.40%) 0.00% 0 (0.00%) 52.84% 2.57 00:02:17

Owverview
Active Users Sessions Pageviews
1,808 3,536
% of Total: 100.00% (1,808) % of Total: 100.00% (3,536)
. . BETA
Lifetime Value
Count of Sessions Sessions Pageviews
' 1 1,403 I 2,496
Cohort Analysis = == =
BETA 3 N | 147
4 311 77
Audiences s vl 2
6 151 31
7 10| 22
User Explorer s o "
9-14 331 64
. 15-25 21 76
+ Demographics 265 wl =
51-100 8| 16
101-200 141 64
b Interests 201e w 100
+ Geo
} B Eha'lu"i or Sessions Pageviews
1,808 3,536
% of Total: 100.00% (1,808) % of Total: 100.00% (3,536)
Session Duration Sessions Pageviews
0-10 seconds 1,394 I 1,495
11-30 seconds 81l 220
31-60 seconds 84l 266
61-180 seconds 98 392
181-600 seconds 720 360

WHEREOWARE v =




ASSISTED CONVERSIONS

M CONVERSIONS

» Goals
» Ecommerce
v  Multi-Channel Funnels

Overview

Assisted Conversions

Top Conversion Paths

Time Lag

0O O O b o O

MCF Channel Grouping

1. Direct

2. Paid Search

3. Organic Search
4. Email

5. Referral

6. Social Network

Assisted Conversions

6,748 (37.09%)
4,705 (25.86%)
3,359 (18.46%)
2,294 (12.61%)

426 (2.34%)

341 (1.87%)

Assisted Conversion

Value

$149,922.52
$95,314.00
$79,976.40
$35,484.60
$5,085.20

$4,680.78

Last Click or Direct

Conversions

9,369 (45.10%)
6,297 (30.31%)
2,451 (11.80%)
2,005 (9.65%)
280 (1.35%)

220 (1.06%)

Last Click or Direct

Conversion Value

$200,601.15
$84,862.02
$71,164.54
$25,963.58
$7,386.47

$2,724.79

Assisted / Last Click or
Direct Conversions

0.72

0.75

WHEREOWARE



BENCHMARKING

Compare yourself to others in the industry

Default Channel Grouping

Email

Paid Search

Referral

(Other)

Direct

Social

QOrganic Search

Display

Other Advertising

WHEREOWARE

Acquisition
Sessions +
59.48% ¢

25,693 vs 16,110

1,024.87%
12,936 vs 1,150

77.42%
4,849 vs 2,733

46.42% &
1,492 vs 1,019

2.95% &
1,150 vs 1,117

-26.04% ¥
1,744 vs 2,358

-40.82% ¥
735vs 1,242

-43.42% W
2,769 vs 4,894

-97.90% ¥
18 vs 857

-100.00% ¥
0 vs 740

% New Sessions

21.56% #

43.42% vs 55.36%

18.91% &
34.12% vs 28.70%

1.82% &
60.05% vs 58.98%

-13.92% ®
38.94% vs 45.24%

21.43% ®
36.43% vs 46.37%

14.96% &
70.99% vs 61.75%

-20.24% @
45.85% vs 57.49%

-29.09% ®
A44.67% vs 63.00%

136.74% &
100.00% vs 42.24%

-100.00% ®
0.00% vs 51.62%

New Users

25.10%

11,156 vs 8,918

1,237.58% #
4414vs330

80.65%
2912vs 1612

26.03% &
581 vs 461

19.11% ®
419vs 518

14.97% ®
1,238 vs 1,456

-52.80% ®
337vs 714

-50.88% ®
1,237 vs 3083

95.03% ¥
18 vs 362

-100.00% ®
0vs 382

Behavior

Pages / Session

02.63% #

8.98vs 4.66

62.17% #
8.68 vs 5.35

73.01% &
8.48 vs 4.90

176.79% &
13.95vs 5.04

59.73% #
6.80 Vs 4.26

93.67% &
8.69vs 4.49

68.48% &
6.85vs 4.07

109.19%
10.25vs 4.90

35.08% &
4.06vs 3.00

-100.00% ®
0.00vs 4.70

Avg. Session Duration

75.39% ¢

00:05:13 vs 00:02:59

50.09% &
00:05:15 vs 00:03:30

65.28% &
00:04:44 vs 00:02:52

119.68%
00:07:54 vs 00:03:36

35.18% &
00:03:35 vs 00:02:39

53.85% #
00:04:52 vs 00:03:10

53.96% &
00:03:22 vs 00:02:12

84.54% &
00:05:53 vs 00:03:12

3.19% &
00:01:39 vs 00:01:36

-100.00% ®
00:00:00 vs 00:03:06

Bounce Rate

25.72%

33.58% vs 45.21%

15.02% ¥
33.03% vs 38.87%

-11.86% #
30.12% vs 44.38%

-55.88% ¥
18.83% vs 42.69%

-17.05% W
37.65% vs 45.39%

-16.39% #
30.68% vs 47.46%

-34.54% W
30.88% vs 47.18%

-32.11% ¥
29.58% vs 43.56%

-45.79% ®
33.33% vs 61.49%

-100.00% #
0.00% vs 42.84%




TIPS TRICKS




ANNOTATIONS

® Sessions
15,000

7,500

Sep 8 Sep 15 Sep 22 Sep 29 QOct6 Oct 13

Show: All | Starred + Create new annotation

Oct 17,2017 Product mentioned on GMA visibility:® spared [ |
@ o Save | Cancel
424/160 Erivate

FN

Ja-ﬁu ary-ﬁl 016

~July 2016 January 2017
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CUSTOM ALERTS

© *

* 0 ¥

o]

WHEREOWARE

ACCOUNT

Test

- Account Settings
aas User Management
Y AllFilters

© change History

i Trash Can

PROPERTY

|‘I‘nl

E Property Settings
s User Management
J§  Tracking Info
PRODUCT LINKING
AdWords Linking
E AdSense Linking
E0 Ad Exchange Linking

BEE AllProducts

Postbacks

0

Audience Definitions

g <

Custom Definitions

2

Data Import

VIEW

All Web Site Data

. View Settings

aas User Management
h Goals

2\ Content Grouping
v Filters

El Channel Settings
™ Ecommerce Settings
Dd Calculated Metrics BETA
PERSONAL TOOLS & ASSETS
Z|z segments

(= Annotations

thi Attribution Models

[:-‘-_:‘l Custom Channel Groupings
BETA

W Custom Alerts

[ scheduled Emails

) Saved Reports

=+ Share Assets




CUSTOM ALERTS

L.} ACCOUNT PROPERTY VIEW
Test - < Test - = All Web Site Data -
1]
o
@ - Account Settings E Property Settings . View Settings
e aaa User Management aas User Management aas User Management
-
o Y AllFilters J5 Tracking Info | F Goals

+ NEW ALERT “.. Search

Name 4 Period

No Order Alert Day remove

W Custom Alerts

[ scheduled Emails

[ saved Reports

=¥ Share Assets
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SHARE & AUTOMATE REPORTS

Q Audience Overview @ B save & ExporT < SHARE | /8 INTELLIGENCE
AU Sep 1,2015-0ct 17,2017 +
» sers + Add Segment
100.00% Sessions
28
| E3
Overview
® Sessions ¥ | VS. Select a metric Hourly Day Week Month
3 @ Sessions
50,000

25,000

® 0 Y

E—=) S—E— = = S
Ja:nuary 3016 = July 2016 - = o

January 2017 July 2017
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SHARE & AUTOMATE REPORTS

Q Audience Overview-2

B save 4, EXPORT < SHARE %) INTELLIGENCE
Email Report: Audience Overview x
~ All Users . Sep 1,2015-0ct 17,2017 ~
100.00% Sessi 2
From whereoware@gmail.com
L
Overview To ‘
® Sessions ¥ VS. Sele SI.ijEC'[ ‘ GmgleAnaIytics: Audience Overview _Hourly | Bay_ Week Month
. .
= A Seeone Attachments =~ A~ PDF ~ l AUDIENCE OVERVIEW
50,000
o Frequency @ Once »
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UNLEASH YOUR DATA SUPERPOWERS

* Generate 360° View Reports

Executive Summary

e Customize cards and dashboards

e Drill Down to user-level

performance

» Set alerts and automate reports
to marketing & sales teams, IT
service desk, management, clients

& stakeholders




RESOURCES

* Whereoware Blog

http://blog.whereoware.com/category/analytics/

« GA Academy

https://analytics.google.com/analytics/academy/

« Official Documentation

https://support.google.com/analytics
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KEY TAKEAWAYS

0 Ready your website and set goals

O Customize and manage reports you want and need

° Track activity on all channels, including
desktop, mobile, and tablet

° Pay attention to your audiences’ behavior

° Get started + play around!
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Email sales@whereoware.com to set up a
free 30-minute consult with our Customer Insights team.

Limited time offer expires on September 25.

THANKS FOR WATCHING!

Contact us: Follow us on:

0 14399 Penrose Pl #450 0 facebook.com/whereoware
Chantilly, VA 20151

0 (877) 521-7448
e info@Whereoware.com

o @whereoware
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